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Inlec

Where Automation Professionals
Go for Practical Solutions

to Today’s Challenges

Smart readers
are smart buyers.

‘ ’ ’ Reach them

in InTech-
a

with the most authoritative
‘ and thorough coverage of

the automation field.

Setting the Standard for Automation*




InfTech

No other magazine
in the field delivers
with such authority.

COVERAGE

Published by the automation authority—ISA

InTech is published by the International Society of Automation (ISA), the leading, global, nonprofit
organization that has set the standard for automation since 1946. As the automation authority, ISA
develops automation standards; certifies industry professionals; provides education and training;
publishes books, technical articles, and InTech; and hosts conferences, exhibitions, and symposia for
automation professionals.

InTech is a key element in ISA's vision, as it provides the information automation professionals in all
industries need for success. ISA works in partnership with members, customers, and subject-matter
experts throughout the multitude of established and emerging industries to disseminate the
highest quality, unbiased automation information worldwide.
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Publishing
ISA is the authoritative publisher of technical resources covering the automation
profession. Written and reviewed by experts, these publications help keep
automation professionals fully informed about the latest technical developments,
applications, trends, and standards.
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InTech® takes your message to
automation’s most engaged readers

InTech is the only magazine read and produced by the most actively engaged core community in the
automation field, the members and subject matter experts of ISA. InTech is the only magazine that can
offer you distribution to such a high-quality list of paid subscribers and other qualified members of the
automation profession. These are the tough—smart—readers, and they look for thorough, balanced,
insightful editorial coverage that provides the information they need. InTech gives it to them! No other
magazine in the field has as many experts who are on the front lines in each industry, digging into the
issues, solving the problems, and spurring on the innovations.

How our readers rate us

Automation World 6%

Managing Automation 3%
Control Design 3%
WE ASKED
OUR READERS:

Which ONE publication do
you find most useful to you
in your profession?

Control 8%

Control
Engineering
15%

InTech was the clear choice!

\ No Answer 4%
Other 2%

857

rated InTech’s
technical information
"“excellent/good” (

37

rated editorial
authoritativeness

excellent/good”
&2

gave InTech an
“excellent/good”
rating for objectivity

777

rated it highly for providing
useful information they can

use on the job
767

gave InTech top scores
for thoroughness

Harvey Research, Inc. 2011

InfTech

Rated tops
for quality and
technical depth
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InfTech

FACT:

InTech is the only
magazine that can
offer you distribution
to such a high-
quality list of paid
subscribers and
other qualified
members of the
automation
profession.

Smart buyers!

InTech delivers your message to smart, power buyers—the highest-quality
readers, those who are actively involved in the automation field and in
purchase decisions.

Product design
R&D, measurement, engineering

testing, and quality Corporate
\/\/ H O \/\/ILL Education/training \ manggs/zn o
SEE \(0‘)‘2 AD? Marketing/sales Total
° management

InTech reaches the decision 38%
makers in automation Plant operations -

. . and production Engineering
management, engineering, engineering man1a‘?§nent

(]

and integration.

Other

Systems design,

control system engineering
and integration

Engineering and
Integration

WHERE DO
INTECH READERS
WORK?

InTech takes your advertising
message to the complete
automation field.

Manufacturing
10.3%

N
Others allied
to the field

Harvey Research, Inc. 2011

Non-manufacturing



InfTech

InTech readers are influential...
they’re decision makers
they’'re power buyers

InTech brings together the most influential buyers, with a global purchasing FACT:
power of more than $113* billion. :

: : : 74% of InTech
Involved in all levels of purchasing: Will expand their spending: d h
63% at the systems level 44% project that level of purchasing will increase rea er_s .Say the
68% at the device level 50% project that level will remain the same advertlsmg
74% in hardware purchases 6% project that it will decrease educates and is
63% in software purchases Mean company revenue: an important part
71% in process control purchases $347 million of the publication.

59% in discrete purchases 52% report revenue of $100 million+
38% report $500 million+
57% project revenue
will increase for 2012

InTech readers are actively involved in purchase decisions
Be sure they see your products and know you want their business.
Plan on success today!

Product Readers involved in purchasing Product Readers involved in purchasing
Analytical Instrumentation 45% Integrated Control Systems 43%
Bus Communications 27% I/O Products 55%
Calibration/Test Equipment 42% Level Instrumentation 56%
Controllers, General Purpose 51% Moisture & Humidity 50%
Data Acquisition 46% Motors/Drives Controllers 39%
Displays/Monitors/Alarms/Recorders 50% Power Supplies & Conditioners 45%
Enclosures & Housings 47% Pressure Instrumentation 59%
Engineering/Systems Integration Services  43% Programmable Logic Controllers 54%
Flow Instrumentation 58% Purge Control 16%
Gas Detectors 35% Robotics 8%

Graphic Displays/Interfaces 38% Safety Systems 42%
Industrial Computers/Peripherals 35% Sensors 57%
Industrial Ethernet 39% Signal Conditioners/Transmitters 44%
Industrial Software: Batch 16% Temperature Instrumentation 60%
Industrial Software: Calibration 42% Terminal Blocks/Connectors 40%
Industrial Software: Control 39% Tubings/Fittings/Manifolds/Seals 35%
Industrial Software: Expert Systems/Al - 11% Valves, Pumps, & Actuators 48%
Industrial Software: MES 12% Vision Systems 12%
Industrial Software: MMI/Operator Interface  31% Wireless 39%
Industrial Software: SCADA 34%

*ARC Advisory Group Report. All other data Harvey Research, Inc. 2011




InfTech

Deep, insightful editorial content keeps
InTech readers coming back for more

InTech explores and reports on the entire gamut of the automation field. Its thought-provoking
and authoritative coverage of automation technologies, applications, and strategies keep
readers coming back for more. And it's no wonder—InTech has the resources and credibility
that come from tens of thousands of dedicated professional ISA members in all fields of
automation—members who can contribute on-the-scene, expert editorial content.
No other automation magazine can do that!

“InTech is
my trade
‘Bible’

journal.”
—Engineer

Cover Story: What are the leading-edge

trends, technologies, and applications facing

the automation profession today? In each issue,
InTech’s cover story takes an in-depth look at which
technologies manufacturers are using today and will
use tomorrow.

Process Automation: These features cover
systems that control continuous production processes
in various industries. We also write about equipment
that measures the variables of a process, directs the
process according to control signals from the process
computer system, and provides appropriate signal
transformation.

Factory Automation: These features focus on
the discrete manufacturing process that involves the
assembly of parts into products. The prime example
for this would be the automotive industry in how
they piece together cars.

System Integration: As engineering
departments suffer from the slash and burn of the
past decade or so, integrators are becoming more
visible and important to manufacturers. They truly
are key decision makers in selecting which product
line the manufacturer uses.

Automation IT: Engineering and information
technology are in the process of blending skills and
their technical expertise. This feature tells about how
engineering departments and their colleagues from IT
are able to work together, speak the same language,
and tackle tough issues on the plant floor.
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Departments: inTech also offers informative and
insightful departments throughout the magazine that
provide news and analysis:

Talk to Me: Thoughts and analysis from the
InTech editor

Letters: Readers talk back

Automation Update: Leading and bleeding edge
technologies that will soon hit the industry
Automation by the Numbers: A quick snapshot
of industry events through numbers

Executive Corner: Industry leaders sound off
Automation Basics: Sometimes it helps to get
back to the basics

Channel Chat: News and developments from
system integrators

Government News: Rules and regulations are
having a larger impact on the industry
Workforce Development: Learn new and
different ways to develop your career path
Standards: Breaking news about developing
standards throughout the industry

Young Innovators: Talking shop with the next
generation of automation professionals
Association News: ISA members learn the ins
and outs of their association

Product Spotlight: Focus on a specific product
area

Products and Resources: New product releases
The Final Say: Views from leaders in the
automation profession



2012 InTech editorial calendar

InfTech

January/ March/ May/ July/ September/ November/
February April June August October December

Cover Story
Leading trends, technologies,
and applications in automation

Process Automation
Control systems, instrumenta-
tion, sensing, and analysis

Factory Automation
Machine control, sensing,
vision, motion, and drives

System Integration
Hardware, software,
networking, and tools

Automation IT
Software, communications,
network infrastructure, and
interfaces

Basics
Gain knowledge and
sharpen skills

Product Spotlight

Special Editorial
Focus Section

ISA Automation Week
Coverage

Bonus
Distribution

Ad Insertion Deadline

Ad Materials Deadline

Industrial Energy
Conservation

Process
Optimization

Robotics

Plant Simulation

Remote Monitoring

Loop Tuning

Metering America;
Motor, Drive,

& Automation
Systems;
Measurement
Science;

ARC Forum

17 January

24 January

FMEA (Failure
Mode and Effect
Analysis)

Disposable
Automation

Safety

Combining SIS
and DCS

Alarm
Management

HART
Troubleshooting

ISA Analysis
Division, ABB
Automation &
Power World,

Hannover Messe,

ISA Safety and
Security, OTC,
Interphex,

ISA LDAR, MCAA,
Connectivity Week,

ISA POWID,
ISA Marketing

and Sales, ISA IS,

Sensors Expo

14 March

23 March

Understanding
ISA-84

PAT (Process
Analytic
Technology)

Linear Actuators

Safety System
Upgrade

Asset Management

Understanding
ISA-88

Valves & Actuators

Data Acquisition
&1/0

ISA Automation
Week Advance
Program

Honeywell Users
Group, NI Week,
Siemens Automation
Summit 2012

Historians

Industrial UPS
(Uninterruptible
Power Supply)

IP Video

Smart Valves

Pressure

Pressure

ISA Automation
Week Onsite
Issue

ISA Automation
Week 2012, Invensys
OpsManage,
Emerson Exchange,
GridWeek 2012

Salary Survey Enterprise Control

Embedded
Optimization

Advanced Process
Control

Energy Discrete Wireless

Conservation

I[EC61131-3
Update

HMI Screen Design

Mobile HMI Cyber Security

Foundation
Fieldbus
Troubleshooting

Temperature
Sensor Selection

Test &
Measurement

Temperature

On-line Analytical ~ Temperature

PACK EXPO,
Rockwell
Automation Fair

GridInterop 2013,
ARC Forum 2013

12 September 14 November

21 September 26 November

Columns and departments give you even more opportunities to place your
message in a highly targeted and high-quality editorial environment

® Product and Resources
e Association News
e And More

¢ Automation Update
e Executive Corner
¢ Workforce Development




InfTech

Thought-provoking
features and
informative columns
bring readers to
your message.

InTech print magazine

Top decision makers depend on InTech to keep
them current on the new technologies, automa-
tion processes, and issues that can help them keep
their businesses profitable and safe.

InTech’s in-depth editorial content makes it a
“must read” for everyone on the automation
team. Thought-provoking features on process
automation, factory automation, system integra-
tion, IT, and more keep our readers coming

back time and again. Informative columns and
departments give them the latest news and
analysis. InTech continues to introduce its audi-
ence to new industries and technologies, as the
automation field moves into the future. Plan for

75,000+

readers

your advertising
message to get

high visibility

in all of InTech’s
editorially rich areas.

InTech is also produced digitally, and is now
available on a reader-friendly interface for
smart phones and tablets.

See InTech’s editorial calendar on page 7 for
this year’s topics—and plan to get noticed
again and again!

Get special

attention!
Ask for pricing on
belly bands, cover
wraps, gatefold
covers, inserts,
and more.

INTECH DISPLAY ADVERTISING RATES:

Black and white rates (gross):

Frequency 1X 3X 6X 12X

Full page $8,365 $8,065 $7,665 $7,490
2/3 vertical 5,965 5,705 5,440 5,320
1/2 island 5,280 5,055 4,805 4,695
1/2 horizontal/ 4,695 4,520 4,280 4,185
vertical

1/3 square/ 3,085 2,950 2,800 2,745
vertical

1/4 page 2,405 2,305 2,220 2,150
1/6 page 1,705 1,630 1,560 1,525
1/8 datafile 795 740 695 495

Color rates:

e 2-color standard: add $1,195
e 2-color match: add $1,290

e 3- or 4-color: add $1,995

INTECH CLASSTIFIED
ADVERTISING RATES:
Rates based on 1 column inch
Frequency 1X 3X 6X 12X

Ad closing: See editorial Rate per ~ $150 140 125 100
calendar, page 7. issue



InfTech

InTech online

www.isa.org/intech

This highly popular site offers easy access to in- b T e " InTech keeps me
formatpn on significant technical developments, e alerted to the latest
applications, trends, and standards—plus web- T

exclusive features such as: — T methods and

* Daily breaking news = . engineering hard-

e Additional content not in the print version ' S e ' = ware for process

e Business news . "

e More product information = e automation. .

e White papers i : —Engineer
Interactivity with InTech staff and readers =2

ISA Jobs career center

e Archives

Readers return to InTech online again and
again to get the latest updates. Be sure they
see a message from you, where they can link
directly to your website, to increase your sales
opportunities. InTech online’s limited ad space
inventory increases your visibility and
reduces competition.

INTECH ONLINE
ADVERTISTING RATES:

Ad position (All ads are full color) Size in Pixels Rate per ad

Frequency is 1X* per month (gross)

A Top leaderboard 728 x 90 $4,995

B Top small banner 200 x 90 2,495

C Large rectangle 300 x 250 4995
First position, run of site !

D Large rectangle 300 x 250 3995
Second position, home page only !

E Bottom leaderboard 728 - 90 2,995

F Bottom small banner 200 x 90 1,695

G Square banner 125 x 125 2,495

*3X frequency—save 10%; 6X frequency—save 20%; 12x frequency—save 25%

Ad closing: four business days prior to run date



InfTech

ISA Automation Week

Official Program
for participating ISA Automation Week
suppliers only

“InTech is an The ISA Automation Week Official Program puts your message
excellent source in front of top professionals in automation and control who have
. . come together for an intensive technical conference and exhibit.
of information on The Official Program includes conference and training schedules
new technologies and information, supplier showcase listings and floor layout, event
and applications. information, and more. Attendees are coming to gain knowledge,
so be sure they learn about your products and services.

| read it cover-

to-cover.” The Official Program is distributed to all ISA Automation Week
—£Engineer attendees.

ADVERTISING RATES:

Ad size Rate per ad
(All ads are full color) (gross)

Full page $1,495
Half page 895
Third page 750
Quarter page 595

Ad closing: 31 August 2012
Ask your sales representative for additional opportunities to increase your
visibility in special ISA Automation Week related publications.
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Automation
Weekly
e-newsletter

100,000+

readers

Automation Weekly is published every Wednes-
day as a collaboration between InTech and
Automation.com. As the most comprehensive
automation e-newsletter in the industry, Automa-
tion Weekly reaches more than 103,000 read-
ers. This newsletter delivers the latest industry
news, trends, and updates to help automation
professionals in their day-to-day operations. With
targeted coverage, deep market penetration, and
insightful editorial, Automation Weekly is an ideal
vehicle to keep buyers aware of your products
and services.

Your ad in Automation Weekly can link readers
directly to your website, creating a valuable
opportunity to increase your sales with interested
prospects.

ADVERTISTING RATES:

Ad position Final overall Rate per
(All ads are full color)  ad size in weekly issue
pixels (gross)

680 x 110 $2,495

1,995

Premier
#1 200 x 325

#2 200 x 325 1,695
#3 200 x 325 1,295
#4 200 x 325 895
400 x 70 895

T moNn w >

Product
sponsorship
(upper)

2 per issue

G Product
sponsorship
(lower)

3 per issue

440 x 70 595

Ad closing: one week prior to run date.
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SYEEO COPwEYOR MATRONANCE Mistales and how to avaid tham.

Exmecutive Irierview - Raj Dotrs of Semens Indusiry
oy 8l Lydon fardutomation com

Baj Datrs and Adress Acfenanger of Siemers Industry sit down with
our ecitnr, Bl Lydon, to dsouss Semens’ gichsl reslignmant, their
?r\x:sa irchastry Initiatives, and their vertical market applications
nous

Gattig CAR: A persnnal weysos
By Abdul Rauf for doTech
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sirese on Fanufachesss, Rapicdy avalving ta & sk
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Browse moreArtiches by topic on our Automation Portals

Prudist Spansar: Nothvin
Buy Cabde & Assambiias Onlira for Fasi Delivary
Crcr off-tr-shall bulk cabla and cable atsamddies
erlira, by noon, for came-day shipmeet. Retractile
cablas ship In 35 daye. Mo minimums. Factory-drect
savinge.

Application Sisres

ExherNet/IP go=s tn press
Ceruttl selected CtherietfIP and Rockwell Automation to
sutnmate |ts flexographic prirking machines, The syste
Fandies 300 nodes and 12,000 Q.

ABS cOmMIESIanG driva & corerol Systams 3¢ Coppar
Mountain ming

ABA suppliad thra low spaad dusl pinlon mill drke
systams for tha cartup of & new samisutogonouc [SAG]
milll and bwio ball miks.

Brosese moreApplication Sarles by tapic on our Automation Portals

Controd Yelwe Primer;: A User's Guide, 4th Dation ~ §109.00

This maay-bo-read bext Includes insights on velve sizing, 3

amart {dhigitn|] wabwee postioners, feld-bosed archimecture, I

system bechnology, end control loop performance a
on.

Robalics Trands Aracuncas Welsits for Romotics

‘Waobslta sarvec paoplo intorectod im robots 2ed robotics
tachrdogias and want to lesnn Bhout tham in B fun, friendy,

Imformakiva way.

SCADA Pipeline Resrces - Decoding 49 OFR

P DOT regulntiors demand significent changes tm the
way pipeline operators approach supervisory cortrol and Il
datn acquisition, Irversys has sxsembled some of the
compary's best knowledge resources in this archive
Feeip you through your planning and dedsion procesa,

Browas MOraRssources By bopc o Our Autoenatien Portals

Produsct Gpansar; Horthwin

mbfies Cnline for Fost Deltvery
G'dwvﬂ Im—:lhulf bulk cable and cable armembiies
orline, by noon, for same-day shipmert, Retractile
cables hip n 35 days. Mo miremuma,
amvings.
Prodisct Spansar Morthwing

By Cabds & Aawambles Onlirs for Fast Delvary
Oncler nff-the-shelf bulk cable and cable azsrmblies
ordire, by noon, for same-day shipmert, Retractle
cables ship In 35 days. Mo mirimums, Factory-cirect
savings

AutoenationDorsct TIPLUnk cabde and modula offenng

ZIPunk cablas raducs e tma to wire Produc 3000
PAC, DirecilDGEC and CLICK PLC 1/0 modulas o berminal
ook and third paety devicas.

Smron STT updates sofoware for GSEF Programmahle
Safety Controilers

= b the GIEF tordiguration software includes
compatiblitty with Micresoft Windows 7 nperating
systems,

Advantech Introduces TPE-1554H 157 Touck Panal
Camputar

TPC-1551H P B dushgres bo week (0 tampsraturas
25 low 85 -PC [-45F) and 8 high 25 &39C (140
mnklng it el for maching and r.zbnr'r autcmnbon and
powar and anargy incustries

Procamsal enhances DevCom2000 HART Software 3
Erfwrcements n Rev, 1,8 Indude platform Independence to =
waork on the variety of mobie devices available nach s g

FoAs and Smartphones,

Emarson annaunces Model 58 ||I'|Il|ﬂ H\lpnr
FRnsermaunt Analyeical Modsl 58 dusk-input sralyzar
funtires advarcad controd capabilitias Bnd & UG-
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Automation Weekly
delivers the latest
news, trends, and

updates every week.
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InfTech

Automation.com 100,000+
Portal Topic
e-Newsletters

readers

Pump Health Manftaring
ed purp ffures can lead to expensive repais and Inst prodiuction, as el
by and =rmvironmentsl incidert ~ buk with Emerson's integrabed Fumis Health
ng anlution, you tan detect and precict pump problems before they grow,

Portal topic InTech and Automation.com have collaborated to ik s Aenaion o, Ty 2013
. . . ) oIt P ettt Y . PR e il a e ik

| bri bring automation professionals, buyers, and speci- 'ﬁ‘,*,:-" ot Wyt e A0 NI ol

e_neWS etters rlng . ) Now. fiie &,‘nmwﬂﬁ e juk coct savings avar
fiers targeted Portal Topic e-Newsletters. rtifled. et
you an engaged el
' Sy ot | (R e A Sy i e et vt

focused audience. These co-branded e-newsletters are distributed et s om0 5F £V Ot PLGH direcly i e the-se com s

Make 154100, 11a your s
to Automation.com subscribers, InTech subscrib- e e P ———

I ity and to Foalia by / 1585
future proof your Industrinl

ers, and ISA members and customers, creating a e i s e sy
combined total distribution of more than 95,000 Itgroing o oo ke asorsw st
automation professionals, the broadest reach of m fﬁfﬁfﬁ;ﬁ%&;ﬁ:ﬁ:ﬁwm
any electronic newsletter in the industry. — et

Think Agein: More dats, better deciziom

Cantrof Enginerring, June 2011

By Mark 7. Foske

Wireless dakn acquisition doen't sutomakically mesn youll bem daba)
Irkn irformation tn make better decisinns, but sutomated, real-time

The emailed newsletters are published on most e o o e oo ey o e 2
of Automation.com’s portal topics numerous e e " G 4 A S

Honaywell OnoWirsiess"™ is
» Salutioes- focad sysam | £ 1 Timatey Stwes, VOC Research Group

. . . . iy
times per year. Visit www.automation.com to with Ena greatact flaxibiity | (30 FASEEIE BAIATIS M A Ee e e e

and best parfermancs
et et irckustrial natworking IedracirUCTUroEe AU MArkers. Rarset

see a listing of topics and publication dates. BB ?ﬁﬁﬁ,m;"mm:;rmmw:,.1““"..,.n.,...,
. . . takca ndvantage of wirsless o
The newsletters contain articles, white papers, Y e roce piangs | Do more stiesn the Wisiess Eonociy poctal
raflability and
roduct announcements, company and organi- Tt ShA TS Pt S0 Oaleicpe i g
affactiva way, -
: ey
zational news, application stories, training and omex s Scipe: o s FTAEE, 20w mamcey, 4B o
] : m USB-PE, Autccalivg, pask/Tall sutput, ope
seminars, resources and literature, and events.
;‘usuhtmnulnny Announces Smart Switch for | '
wm:r;m Switch, Cthernet radios ere nble to

irexlligentiy route pacieets oer the retwork, managing ]
the wireless network (ke @ standord Exhernet Fwitch,

Emnarean announess Aosnr Downhols Wirslzss BT Ssnaor
Thes INGLTUMSRE MARGFES praviously inacressibis prasur
el taeparature Informtion bahind tha casing in subses
prodc 5.

ADVERTISING RATES:

Ad position Final overall Rate per :
(All ads are full color) ad size in issue (gross) WA rocrves miveless sigats fram up & 1¢ differsnt poatian
u g P tene of thousands of  sensing switches and communicates the individual switch stabus ko
pixels rm:nm nrv:\;f:l:: & PLC or any sontroliers copable of recetving WEMFI® Inputs.
Pecon i kit 1n | Avallabla S T ApE Sord, WGBACC0Lk Mablg Ean s
. Gareer Appla device runring 158 3.2 cr grantr, maaning that oparatoes
Premier 680 x 100 $2'495 s mm:ﬂbﬁ"hfu o Ehark the Sratie d'mnlrmgpnnnlmlwwgmul:n.

i 200 x 325 1,995 Vo Vo db ey | S s, Tk 08 e s i

#2 200 x 325 1,695

#3 200 x 325 1,295 Basare

L 2o ozs 895 s e P L e

Product sponsorship 400 X 70 895 II'_::J S ::;f.' RS Praduct AsnsLPCamanEs on Hhi WIrGloes EaRnactiity
(upper)

G Product sponsorship 400 x 70 595
(lower)

nge and In our Automastinn
ekl e-nesiecter: WAGO relenzes TH-913 Muskooth Cfermet Gateway =
75515 replaces communicstion fires batween twn (—

Cmaga szm..m it nmpmm Saraor I'.
Bmiane
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Cthar Pr

® Cuarach snnounGes Alrbama 80211 kg Access Faints
& Connact OFss BnNouncES Mane WiRaadh SMT 'WIF Modue
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Production specifications

(ELECTQO\IIC AD SPECTIFICATIONS
File formats accepted:
e GIF
e Animated GIF
* JPG
e PNG
Please include your URL.

N\

~

InTech online
Ad dimensions:

Ad position (All ads are full color) Size in pixels

Top Leaderboard 728 x 90
Bottom Leaderboard 728 x 90
Large Rectangle (First or Second Position) 300 x 250
Top Small Banner (Top or Bottom) 200 x 90
Square Banner 125 x 125

Color: All ads are full color (RGB).

What to submit:

e Electronic file of your ad in one of the file
formats listed above

e Your URL

Automation Weekly and Automation.com
Portal Topic e-Newsletters

Ad dimensions:

Ad Position (All ads are full color) Final overall
ad size in
pixels*

Premier 680 x 100

Positions #1, #2, #3, and #4 200 x 325

Product Sponsorship 400 x 70

*Your image, headline, and text will be placed into this ad space. We create
the ad for you.

What to submit (we create your ad):

Premier position

e 100 x 100 pixel image in one of the file formats listed
above,
file size 40K or less

e 50-character title

e Up to 40 words of text

e Your website URL

Ad positions #1, #2, #3, and #4

e 125 x 125 pixel image in one of the file formats listed
above, file size 40K or less

e 50-character title

e Up to 30 words of text

e Your website URL

Product sponsorship

e 70 x 70 pixel image in one of the file formats listed above,
file size 40K or less

e 50-character title

e 165-character text

e Your website URL

Note: All character counts include spaces.

. /




Production specifications

-~
PRINT AD SPECIFICATIONS

InTech print magazine and

ISA Automation Week Official Program

All advertising copy is subject to approval. Advertising that
simulates editorial is not accepted. Cancellations must be received
in writing prior to the space reservation deadline.

Ad dimensions:

Ad size Width Depth

1 page no bleed* 7" 10"
2/3 page 4.625" 10"
1/2 page island 4.625" 7"
1/2 page vertical 3.3125" 10"
1/2 page horizontal 7" 4.875"
1/3 page vertical 2.1875" 10"
1/3 page square 4.625" 4.875"
1/4 page 3.3125" 4.875"
1/6 page 2.1875" 4.875"

*For bleed ads, please see bleed information below.
Publication trim size: 8.125"(w) x 10.875"(d)

Bleed ads: Please set up file to include at least .125" image
beyond trim size on all sides.

Publication bleed size:
e Single-page bleed: 8.375"(w) x 11.125"(d)
e Spread bleed: 16.5"(w) x 11.125"(d)

Live matter: Vital advertising information/imagery must be kept
at least .5" away from trim edge and gutter.

Column size: Page format based on 3- and 2-column width
e 1-column width =2.2"

e 2-column width =4.6"

e 3-column width = 7"

e column depth = 10"

Printing: Web offset Binding: Saddle-stitched

For digital issues—URLs in ads: If you want to link your URL to
a web page, do not rasterize or convert to outlines the type that
contains the URL.

- J
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Live area = 7"x10"
All vital content and imagery
should be contained
within this area.

1/2 page island
4.625"x7"

2/3 page vertical
4.625"x10"

1/2 page horizontal
7"x4.875"

1/3 page vertical
2.1875"x10"

1/4 page
3.3125"x4.875"

1/6 page
2.1875"x4.875"

Trim size:
8.125"x10.875"

\Bleed size:

8.375"x11.125"
(1/8" or more on all sides)

1/2 page vertical
3.3125"x10"

1/3 page square
4.625"x4.875"



/
ELECTRONTIC FILE REQUIREMENTS
FOR PRINT ADS

Preferred format: PDF

Please create Press Quality PDF, making sure to:
e Embed all fonts

e Flatten all transparencies

Include all printers” marks

¢ Include appropriate bleed

e Offset trim marks by at least .125"

e Convert all art to CMYK

Other accepted formats: High-resolution (300 pixels-per-inch)
TIFF or JPG or an Adobe® lllustrator® EPS file with the fonts
converted to outlines. Art should be submitted at 100% actual
size and include trim marks.

Ads submitted in any other format or not conforming to the
above specifications will incur production charges.

Proofs: To ensure accuracy on color ads, we strongly recommend
that you submit a color hard-copy proof (SWOP preferred) of
your ad. The proof should be printed at 100% actual size

and show bleed and trim marks if applicable. InTech is not
responsible for color accuracy if advertiser does not provide

a color-accurate proof (e.g., color laser prints are not color-
accurate proofs).

Ad design and layout services: Type composition, photos,
and drawings, as well as other production services, can be
provided and will be billed at cost to advertiser. Production
charges are non-commissionable.

How to submit files

FTP: InTech prefers to receive all ad files via the
ISA FTP site. For details and instructions, please
contact InTech production at +1 919-990-9234 or
email: production@isa.org.

Shipping
Ship all correspondence and insertion orders to:

InTech Production

P.O. Box 12277

67 Alexander Drive, Research Triangle Park, NC 27709 USA
Phone: +1 919-990-9234

Fax: +1 919-990-9434

Email: production@isa.org

/

©Copyright 2011 ISA. Printed in USA. InTech is a registered trademark of ISA.

Increase your company'’s visibility with InTech

reprints. Contact us today!
Contact: Jill Kaletha
Foster Printing Service—
Reprint Marketing Manager
4295 Ohio Street
Michigan City, IN 46360 USA
Phone: +1 866-879-9144 x 168
Fax +1 219-561-2009
jillk@fosterprinting.com
www.marketingreprints.com
www.fosterprinting.com
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Count on the InTech family of publications to deliver your
n E‘ marketing message to the smartest decision makers and
e buyers in the automation field.

Contact us today: To submit editorial for consideration, contact:

Richard T. Simpson Bill Lydon Emily Blythe Kovac

Advertising Chief Editor, InTech Associate Production Editor, InTech
Phone: +1 919-414-7395 Editor, Automation.com Phone: +1 919-990-9224

Email: rsimpson@automation.com Phone: +1 414-427-5853 Email: ekovac@isa.org

_ Email: blydon@isa.org
Stephanie Johnson

Sales Associate Susan Colwell
Phone: +1 919-990-9308 Publisher, InTech
Email: sjohnson@isa.org Phone: +1 919-990-9305

Email: scolwell@isa.org

View and download this media planner at www.isa.org/intechadkit
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Founded in 1945, the International Society of Automation (Www.isa.org) is a leading,
global, nonprofit organization that is setting the standard for automation by helping
over 30,000 worldwide Members and other professionals solve difficult technical
problems, while enhancing their leadership and personal career capabilities. Based

in Research Triangle Park, North Carolina, ISA develops standards, certifies industry
professionals, provides education and training, publishes books and technical articles,
and hosts conferences and exhibitions for automation professionals. ISA is the
founding sponsor of the Automation Federation (www.automationfederation.org).

Rick Zabel

Publisher & Editor—
Automation.com/InTech
Co-branded E-newsletters
Phone: +1 952-563-5448
Email: rick@automation.com

International Society of Automation

67 Alexander Drive

PO. Box 12277

Research Triangle Park, NC 27709
PHONE +1 919-549-8411

FAX +1 919-549-8288

EMAIL info@isa.org

WWW.isa.org

10-4206-0711



